ANO THN EYPONAIKH ENQYH KAI ANO THN EAAAAA :

AEATIO TYMNOY 1 - H EAOAO ZTON XAPTH TQN lFEYZEQN

To ZaBBato 3 kat tnv Kuplakn 4 AskepPpiou, n EBvikA AlemayyeApatikr) AUéEAoU Kal
Olvou Ba SwoeL To «TapwV» OTNV OWLIKA €KSNAWON — 0pOCNUO TNG OECCAAOVIKNG
«Xaptng twv Fevoewvy, oto Zuvedplako Kévtpo lwavvng BeAAidng, Helexpo.

H napouoia tng EAOAO otnv £€kBeon gykatvidlel to B’ £T0G TNG CUMUETOXAG TNG OTO
SLETEG ouyXPNUATOSOTOUEVO TTPOYPAUKA amo TV Eupwnaiki Evwon kattnv EAAASa
«Evnuépwon ota Kpdatn MéEAn ywa toug Oivoug MOM — MME kot tnv AgAoylopévn
KaTavaAwaon olvwy Ue Xwpeg otoxoug EANada kal Mlepupavio»

MNa 8Vo nuépeg, amo Tig 12 1o Mpwi wg TG 8 to Bpadu, o Xaptng Twv MNevoswv Ba
QMOTEAEDEL, OMWG KABE XPOVO, ONUELD CUVAVTNONG KoL EMADAG TWV EMAYYEALATLWY
TOU XWPOU, EVW OVOHEVETOL VO CUYKEVIPWOEL KOl TIAAL XIALASEC ETILOKETTWY TIOU
evéladépovral va evnUeEPwBOUV yLa TO KPOOL OO TIG ONUOVTIKOTEPEC AUTTEAOUPYIKEC
TeEPLOXEC TS EAAASag kal Tou e€wTtepikoU.

Avapeoa otig aiBouoeg mou plofevouv Tic opthieg, dimha oto Wine Plus Shop, ot
avBpwrmol tng EAOAO Ba eival, onw¢ mavta, Kovtd otoug EAAnveg olwvomoloug,
TIAPEXOVTOG OTO KOO MAnpodopieg yia toug eAAnvikouc oivoug MOM kat MNIE, aAAa
KOl YlOL TIG YEUOTIKEC SOKLUEG, HECA OO MAOUCLO £VTUTIO EVNUEPWTLKO UALKO TNG
kapmaviog “Enos”, pe povto ta kupla infographics Tou kpaclov.

To peyalo owiko dujuepo tng Bopeiou EAAAS0G, Ba ouykevtpwoel yio 19" xpovid
TIEPLOCOTEPOUC o 150 olvomoloug, amooTaYHOTONOoLoUG, ELCOYWYELC KoL SLavouEig
KpaoloU, evw €va TMAOUCLO TPOYpappa TIOPAANAWY SpAcewV, €KONAWOEWV Kot
opAlwV Ba paypatonotnBet kad’ oAn tn StdpkeLa Tou SINUEPOU. € AUTA Ta TAALOLD,
Vv Kuplakn 4 AekepBpiouv n EAOAO Ba dlopyavwoel opAia pe Titho «Evnuépwon yla
Toug olvoug MNOM — MIE tng EAAASOG kat tn AeAoyLopEVN KATAVAAWGT TWV OlVWV» 0Tn
1 10 peonuEéPL, He olAnTr Tov wine buyer kat retail manager Anuitpn Métoo.

Duoevoupevol tng EAOAO Ba eival 2 Meppavoi Snuoctoypadot tou Ba €pBouv otnv
Oecoalovikn €Bka ylo tov Xaptn Twv levoswv. Onwg KalL oto o €tog Tou
Mpoypdupatog, kad” 6An t xpovid, n EAOAO Ba dplofeviioel kat dAAoug MNeppavoug
dnuooloypadoug, influencers, opinion makers kat wine educators, oL omoiot Ba
mapaotouv otig Huepideg kat TG MevoTikEG AoKLUEG ava tnv EAAGda, aAAd kal oto
peyalo Owiko Zuvédplo mou Ba mpaypatomolnOel petd tnv Avolén.

H koaumnavia “Enos” cuvexiletal yla SeUtepn Xpovid LE TNAEOTITIKA Kal padlodwvika
OTIOT, UE PLa OELPA EVIUTIWV Kal PNdLaKWV KATAXWPHOEWV 0€ EAANVLKA KOL YEPUAVLKA
MME, pe mapoucia otoug SLadnNULOTIKOUG XWPOUE TwV AEPOSPOUiwY TNG XWPAC,
oANG Kal oTaocswv Aewdopeiwv Kal PETPO, KaBWC Kal pe Stadlktuakn mapouaoia pe
Slapnuioslc kat social media Aoyaploopouc. Ita mAaicla tou [MpoypApUATOC
TipayHaTomolouvTal, eniong, Zuvevteuén Tumou, Huepideg kat N'EuoTIKEG AOKLUEG aval
v EMAda, mapoucia oe peyaAeg eAANVIKEG Kot SleOveic eumoplkeég ekBEoeLC,
masterclasses, podcasts, webinars kot GAAa.
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